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Exercise 1) 

 

Think of the product category ”summer holiday” on the BtC market and answer the 

following questions: 

 

1)  Analyze the product seen from the customers point of view. 

  

2) Discuss how the decision-making process on summer holiday could be 

practised in a family with two children in the age group 12 – 15 years old. 

 

3) Recommend relevant promotion parameters for a marketer of charter holidays 

to this target group  

 

 

 

Exercise 2) 

 

What are the characteristics of service products and discuss the special challenges for 

marketeers of service products. Illustrate with own examples. 

 

 

Exercise 3) 

                         

Explain some models or strategies in deciding for the price of a product/service and 

illustrate with own examples. 

 

 

 

 

There will be an overall evaluation of the answers based on the 7-point scale 
 

 

 
 

 

 

 

 

 

 

 


